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Customers with Email 
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S T R A T E G I E S  T H A T  W O R K  Y E A R  R O U N D 

AMPED FOR THE HOLIDAYS 

WELCOME 
SERIES 

ABANDONED 
CART 

LEARN & 
SEGMENT 

RE-ENGAGE WISHLISTS: MY 
FAVES 
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W E L C O M E  S E R I E S 
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A B A N D O N E D  C A R T 

ACCESS AUTOMATIO
N 

AUTHENTICIT
Y 

T H E  T H R E E  A s 
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A B A N D O N E D  C A R T 
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L E A R N  &  S E G M E N T 
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R E – E N G A G E 
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W I S H L I S T :  M Y  F A V E S 
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• Ranked No. 1 among email 
marketing providers to the Internet 
Retailer Top 1000: 2014, 2015. 

• Built for commerce: conversions, 
transactions and revenue 

• Highly personal, relevant email 
and cross-channel marketing 

• Sophisticated made simple 

#1 Ranked eMail Marketing Platform  

Joe Stickney|Mgr. Demand Gen| Bronto Software  



 

• 2015 Holiday Planning Guide & Calendar 

• Tips for successful holiday marketing 

• Blogs & articles, plus much more! 

• Visit resources.bronto.com/holiday 

Joe Stickney|Mgr. Demand Gen| Bronto Software  



• Expertise from the field 

• New white papers 

• New success stories 

• Industry trends 

• Blog posts 

bronto.com/resources 

The Commerce Marketer Newsletter 

 



Thanks for joining!  
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