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Sound Familiar?  

How do we expand market share? 

How do we take control of our brand presence? 

How do we grow sales? 



A shift in the commerce market 

 Brand  Retail  Consumer 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

#1 
88% of consumers 
say product content 
is the #1 factor when 
making a purchase 
decision 

* Research among over 1000 consumers via the SurveyMo
nkey  
   Audience Panel in February 2016. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

of people abandon 
a site or just give 
up on a product if 
they can’t find the 
content they are 
looking for 
 
 
 
 
 
 
 
 
 

94% 

* Research among over 1000 consumers via the SurveyMonkey  
   Audience Panel in February 2016. 



Finding Your Content Today 



The Product Content Management Lifecycle 
 

For Retailers 

For Brands 

Get to Market Faster – Increase Assortments – Take Control of Brand Presence – Sell More Products 



Existing Systems 

Product Spreadshee
ts 

Digital Assets 

Item Setup Sheets 

Marketing Copy 

Logistics informatio
n 

Product Content Manage
ment 

 

Product Information Management  
Digital Asset Management 

 Content Readiness and Syndication 
Product Content Onboarding 
Content Analytics & Insights 

Digital Catalo
gs 

Item Setup Sheets 

D2C Ecommerce 

Retailers 

Lightboxes 

Data Pools 





CREATING THE ULTIMATE DRUMMER 







“My BB has turned me into a 
one man band that has me 
considering playing out for the 
first time in over 25 years.” 
 
Rob Titterington  
Freeport, Maine 
 
 



THE DISCOVERY PROCESS 













THE ULTIMATE DRUMMER 





Founded in 
1999 



Nutiva’s Multi-Sales Channel 

SALES ORGANIZATION 

US Retail 

Distributor Direct Retail 

US 
Club/Mass 

Private 
Label Canada 

Distributor Direct Retail 

Export/International 

Distributors 

E-Commerce 

Amazon 
Direct 

Web 
Resellers Nutiva.com E-

Marketplaces 



TOTAL WEB  

B2B 

Amazon 
Other Web Retailers 

(Vitacost, Thrive Market, 
Swanson, Iherb etc) 

B2C  

Nutiva.com 
E-Marketplaces 

(Ebay, costco.com, Rakutan, 
bodybuilding.com, etc) 

 

Nutiva all over the web 



Content all over the web 



Challenge / Solution 
Issue Solution 

Company has many skus, not all accepted  
in brick and motor channels 

Create and expand your online sales 
channels. Get product content online to 
drive sales online and show demand to 
brick and motor channels.  

Product and marketing content is all over 
the place online 

Ensure you have dedicated resources 
(whether internal or outsourced) to 
monitor/patrol content for consistency 

My competitors are out-marketing me 
online 

Ensure you take advantage of e-tailer’s 
merchandising and promotional 
opportunities (Ie A+ content, AMS, etc). 
Monitor, analyze and improve campaigns 
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