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Mission Statement 
Make mobile transactions 

far easier

Founded 2010 
San Francisco 

22+ solution & service partners

Google recommended vendor  
for multi-screen optimization

2014 fastest growing vendor  
to IR500 (289% growth)

INDUSTRY RECOGNITION:



Retail:

Financial 
Services:

Travel & 
Hospitality:

Healthcare:

Brands:

B2B &  
Manufacturing :



Tremendous growth

10x growth in traffic since 2013
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TRANSACTIONS 
PROCESSED 

YEARLY

HIGHER 
CONVERSIONS

ENTERPRISE 
EXPERIENCES

$2B 95% 300+



Conversions: 95% higher 

Mobile and Tablet
Mobile PDP
UX Optimizations
Streamlined Payment Flow

Mobile Conversions 
38%↑ 

Tablet Conversions 
11%↑ 

Tablet
Streamlined Checkout Flow
Optimized Touch Points
for Users

Conversions 
64%↑ 

Revenue 
60%↑ 

Mobile and Tablet
Sitewide UI/UX Updates
Tablet Customized 
Checkhout Path

Mobile Conversions 
36%↑ 

Tablet: Cart Funnel 
26%↑ 

Mobile
Refreshed Design
Streamlined Checkout

Conversions 
48%↑ 



Shopping has completely evolved



Mobile behavior is different

Touch Small 
Screen Size

Swipe 
Actions

Use in 
Transit

 and changing



8  
Seconds

9  
Seconds

You can’t take chances



Pain exists industry-wide

68
High 

Abandonment 
Rate

Disruptive 
Checkout

Slow Response 
Times

40%
Abandon a website 
that takes longer 
than 3 seconds to 

load

Source: Kissmetrics
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Mobile conversions lag



MoovCheckout: The only solution to 
the mobile checkout problem

S O L U T I O N



Increase conversion rates 

Gain rich insights 

Make changes instantly

The Industry's First Solution to Create the Most Optimized Checkout Experience



Catalyst

Out of the box UX enhancement 

Taxonomy of over 400 elements 

Instant integration 

Best practices developed from 
300+ experiences and 
incorporating Baymard’s best 
practices



Business Manager

Field level insights 

Benchmarks 

Shopper segmentation 

Control 

Test/Iterate



MoovCheckout presents unique 
insights and actionable data that we 
can use to make mobile site changes 
and decisions about our eCommerce 
business. During our Back to School 
promotion, which is our Black 
Friday, we got a 17% increase in 
convers ion rates and a 29% 
increase in revenue per visit

Ben Bartels

Director of eCommerce & Marketing

Alibris
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