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* WELCOME LETTER

Dear colleague,

1 am delighted to welcome you to the Additive Manufacturing for Aerospace, Defence, and Space.
he 27th and 28th
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conecig lecciiglegar proiesswenuls and innovators i the feld of adtive manufcturing.This
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Attend this conference, and look forward to insightful keynote speakers from pioneers who will share
their visions and experiences, paving the way for the future of additive manufacturing, Exclusively this
year, we invite you to engage in workshops specifically designed to allow you to collaborate with
peers, exchange ideas, and address critical issues shaping the industry. This conference will enable
You to forge valuable connections and renew existing ones with industry professionals, potential
partners, and thought leaders during the scheduled networking sessions, ensuring meaningful
interactions throughout the event.

This conference will take place in the city of Bristol, @ hub for research and innovattion in advanced
i i portit, AMresearch

centres based on industry and government funding.

Thank you for joining us on this remarkable journey of exploration and innovation. We eagerly
with you i Bristol

See you in February 20241
Best regards,

Patrick Osbourne
Conference Producer Defence liQ
f 2024
DefenceiQ F o
forAerospace,Defnce & Spoce

Build your roputation as
‘amarket-leader

Initiate now business
relationships and achieve
face-to-face contact

‘Grow your Business with
Tailored Solutions

For more information, ontact Tom Weiner


mailto:partner@iqpc.co.uk?subject=Additive%20Manufacturing%202024%20-%20Sponsorship%20Enquiry
https://www.defenceiq.com/events-additivemanufacturing

CONFIRMED SPEAKERS ARY |Emme

2024 CHAIRMAN
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OUR 2024 VALUED PARTNERS Y |t

For more information, please contact Tom Weiner - or visit



mailto:partner@iqpc.co.uk?subject=Additive%20Manufacturing%202024%20-%20Sponsorship%20Enquiry
https://www.defenceiq.com/events-additivemanufacturing

WHAT TO EXPECT

ORGANISATIONS WHO HAVE ATTENDED
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WHY SPONSOR ADDITIVE MANUFACTURING 2024?  Amy "ectvetenteetme

SPONSORSHIP OPPORTUNITIES

We can create a platform for you to If you think that you should be viewed as a true I a fiercely competitive market you
effectively interact with your top industry leader then your need to demonstrate need to ensure that your brand is
customers and prospects in the your market knowledge and expertise through a differentiated from the competition.
environment of your choice. thought leadership opportunity, such as speaking
or chairing. Welcome Bag
Exhibiting

s A Drink Recept Main Day Presentation e
ponsored Drink Reception KA

nch Badge Sponsor
uneh &tearn VIP Breakfost Briefing Seat Drop

[m——
SPONSORSHIP BENEFITS e
Fisponsor
Specking on the program wil allow youto
demonstrate your mrketknowlcigs and sxpertse o an aucience of igh-love
dacison-makers
Commitmnt o s svent postions yaiand

your organisation as a global industry player. . CONTACT US TODAY!
at

continued support of the market help develop client loyalty and cement your Tom Weiner
position as an industry player.

Director of Partnerships

The Additive Manufacturing Conference will bring

Solution providers and key decision-makers together under one roof, ail with partner@igpe.co.uk
solid business reasons for attending the event. Defence [
With the most senior figures from the miltary

and industry in attendance, plus carefully selected media partners at the event,
generate a buzz

For more information, contact Tom Weiner



mailto:partner@iqpc.co.uk?subject=Additive%20Manufacturing%202024%20-%20Sponsorship%20Enquiry
mailto:partner@iqpc.co.uk?subject=Additive%20Manufacturing%202024%20-%20Sponsorship%20Enquiry
https://www.defenceiq.com/events-additivemanufacturing

STRATEGIC PARTNERSHIP PACKAGES ARY | RIS

1. 8. 0.0 * kK

Prices available on request Prices available on request
« Four Star Lead Partner Welcome Address + 30-Minute Speaking Siot - Day 1/2

+ Prime 30-Minute Specking Siot - Day | + Panel Discussion Seat

+ Strategic Panel Discussion ~ Shaped by Sponsor + 6xConference attendee passes

P —
+ Sponsor of either Conference Welcome Breakfast/Drinks Reception - Day |
+ Sponsor of Chairman's Breakiast/Dinner for 30 Guests - Day | + privote Mesting Room

frivate Meating Room + Provision of the event delegae st

Provision of the event delegate list
+ 6mx2m Exhibition Space

+ 6m x 2m Exhibition Space + Registration area signage logo feature

« Lanyard sponsorship + Conference podium signage logo feature.

« Registration area signage logo feature

« Conference podium signage logo feature + Prominently feature your corporate logo on all event promotional

materials, including the brochure, wabsite, and social media

« Prominently feature your corporate logo on all event promotional + Highlig ipany profile in the event the website.
materials, including the brochure, website, and social media This should include @ brief overview of your company, its products or

« Highiight your company profile in the event brochure and on the services, and its mission
website. This should include a brief overview of your company, its + Beincluded in the event marketing campaign activity. This could involve
products o services, and its mission being featured in email marketing campaigns, social media posts, or paid

« Boincluded in the event marketing campaign activity. This could advertising

involve being featured in email marketing campaigns, social media
posts, or paid advertising

For more information, ontact Tom Weiner
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STRATEGIC PARTNERSHIP PACKAGES

AM Additive Manufacturing

* K

Prices available on request

30-Minute Speaking Slot
+ Panel Discussion Seat

+ 4xConference attendee passes

+ Provision of the event delegate list

+ 3mx2m Exhibition Space
Registration area signage logo fecture

Conference podium signage logo feature

* Kk

Prices available on request

30-Minute Speaking Siot

* &

Prices available on request

15-Minute Speaking Slot

Provision of the event delegate fist

3m x2m Exhibition Space

passes

Provision of the event delegate st

3m x2m Exhibition Space
feature

Conference podium signage logo feature

Prominently feature your corporate logo on

Conference podium signage logo feature

Prominently feature your corporce logo on

+ Prominently feature your
all event promational materials, including the
brochure, website, and social media

+ Highiight your company profile in the event
brochure and on the website. This should
include a brief overview of your company, its
products or services, and its mission

+ Beincluded in the event marketing campaign
activity. This could involve being featured in
email I media

all terials,includ
the brochure, website, and social media
Highlight your company profile in the event
brochure and on the website. This should
include a brief overview of your company, its
products or services, and its mission

Be included in the event marketing
‘campaign activity. This could invalve being
featured in email marketing campaigns,

posts, or paid advertising

terials, includi
the brochure, website, and social media
Highlight your company profile in the event
brochure and on the website. This should
include a brief overview of your company, its
products or services, and its mission

Be included in the event marketing
campaign activity. This could involve being
featured in email marketing campaigns,
social media posts, or pald advertising

For more information,

ontact Tom Weiner
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STRATEGIC PARTNERSHIP PACKAGES ARY | RIS

*

Prices available on request

+ 3m x2m Exhibition Space

2x Conference attendee passes
« Registration area signage logo feature
« Conference podium signage logo feature

« Provision of the event delegate list

« Prominently feature your corporate logo on all event
promotional materials, including the brochure, website, and
social media

« Highlight your company profile in the event brochure and
on the website. This should include a brief overview of your
company,its products or services, and its mission

« Beincluded in the event marketing campaign activity. This
could involve being featured in email marketing
campaigns, social media posts, or paid advertising

For more information, ontact Tom Weiner
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